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Certified in Planning and Inventory Management

<« CPIMO|EF?

CPIM2 Certified in Planning and Inventory Management2| 2k ZAM 7|, 55| F 22| 4 AR 1 2t2| ZOFol| o & &| A1
0|1 MEX|AS EZot7| KTHAIZOM AZHE[AELICE 19570 M E 0|2 X EX 22 7|Y 2| 2H L2 (operation
management)Oil 2+t 1712t XA 222 6 2E O|= APCISOIA 1973 =0i M 1 2k2| SAKIS S| 538 Bt ¢
Zot7| Al ZEeH 0] CPIMARE S| AR L|CE

CPIMe| R 1Y S £QI8H0|% 7| ¥t 24 2|1 7Rl Wity nt ZHH S M| dot=t 2 =F0| =1 A2H 53] ERP,
SCM, APSS Business application T+&A| 0|2 B &5 stz 7| 2X4 MS HEs ddsl 210 AU T 2R (20239) &
MAE 22 2F125,0000E2| CPIMO| 7|Y, SS7[&, 5 S tHefet 2oifM M 2712 23 SYLH
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+ CPIM Scaled score Range for Each Exam : 200~350
* Pass : 300 ~ 350
« Fail 200 ~299
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Certified in Planning and Inventory Management

¢ UsSH

| u_rw—P‘ APICSOIM Bt2| Y st= CPIM (Certified in Planning and Inventory Management) A4 01 5 K| =0i| AFZ | = w it o
2719 W]INY 22 S ASst= Z2OHO|H 0|0 MAAXCZ e (Al 22H 7|YS0[ 0| Z2 IS Saff 7| Al
7(0:|A| NE ol ;o OI:/é-)I |._| O|A|_||:|.

(RLayRliLag i | of L mH=
2 IS Solf 7|9 L PERIEISHY, MEH)S XS0 Shax X, G2l dardie], 0, 27 § S HE 290l 22z
2] -0l Ci et Operation Management 7| & K4S &5, £4o104 7|Y2 M= 2 Z2M A _T'_EEP IP_U‘J§ o1 &y
ofl 7|04 B,

w5 0l 7410 AZO| M2t XAHRIE AI-E SAlSId A 22 S0 &1 U= CPM A S 215510 B S| dak 1L
e 2O M2712AM &3 B

\(‘ J_.I'_'-ﬂ|'7 I'I.l.l.

» 15 LY Certified in Planning and Inventory Management

- WS PE, SR A Y 0, XpRY S operation 2 22 YR
- WF A7k 92 (09:00 ~ 18:00)

. uJH Textbook + PPT AtZ + case study

I:II-I:H 7|-O| al EO'/XIO' OEI-

RS
& sk511= (8 Modules)
Module 1: X 2K(Strategy) Module 5: &M 2E (Detailed Schedules )
Module 2: EHI§ 2G| = (Sales and operations planning) M%H:g 93 XHI'—EBE?%%% )
A
Modile 3: IE(Demand) Module 8: &, X[&74M, 7| (Qualty, Continuous Improvement,
Module 4: &= (Supply) Technology)

CPIMATH/ AN DR T2 T - g0iapy

Certified in Planning and Inventory Management

Module / Session Hours Total
Module 1: Z 2f(Strategy) 16
Session A: 35AtE, 12|11 24 U M 2K (Supply Chains, The Environment and Strategy) 3.0
Session B: T 2FA H 2|2t J H (Strategic Scope and Objectives) 30
Session C: 22 2k 7H& 1} 22| (Developing and Managing Organizational Strategy) 1.0
Session D: 7|5 M2kt QA &2k (Functional and Operational Strategies) 1.0
Session E: M Z2H, Z2M A 2, Z2M A 30]0F2 (Envionments, Processes, Layouts) 15
Session F: 42t BLHZ Y 44 2HX| # (Performance Monitoring and KPIs) 15
Session G: #I&&2| (Risk Management) 15
Session H: At ZH| 3 A|M = (Capital Equipment and Facilities) 15
Session |1 X[ £ 75 H 2k(Sustainability Strategies) 20
Module 2: ol 2H #| €| (Sales and operations planning)

Session A: EHIf 2 A2l o] S 1 X 2 H|A(S&OP Purpose and Prog

Session B: 2 A =1} S5l #&(Aggregate Demand and Supply
Session C: HH2FA& 2 (Reconciling S&OP Plans) ‘

N hime
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CPIMAI/ MM BS=2 ]2 g1z

Certified in Planning and Inventory Management

Module / Section Hours | Total

Module 3: =2 (Demand) 8
Session A: =2 22|(Demand Management) 30
Session B: 22| /0% (Sources of Demand) 30
Session C: 0I% -4 1t(Forecast Performance) 20
Module 4: 32 (Supply) 8
Session A: 7| =L 442t A Z(Creating and Validating the Master Schedule) 1.5
Session B: 7|&2d && 4 [ Xl (Using and Maintaining the Master Schedule) 1.5
Session C: At 4 2 2HA| 2] (Material Requirements Planning) 2.0
Session D: &kt L0 (Suppliers and Purchasing) 1.0
Session E: M& &7t Al &H(Product Costing) 1.0
Session F:#3 Y 32 &EH(Changes and Supply Disruptions) 10
Module 5: &M (Detailed Schedules) 8
Session A: &ML A= (Planning Detailed Schedules) 30
Session B: @848 L MAZSH 2 (Scheduling and PAC Methods) 30
Session C: A& MHIA UF £ (Creating Production and Service Schedules) 10
Session D: &M2H 2|2t Xt Y H 4= (Managing Detailed Schedules and Scheduling Material) 10
Module 6: ZH 11 (Inventory ) 8
Session A: X 22A & (Inventory Planning) 2.0
Session B: A 12| (Inventory Management) 2.0
Session C: M 11H|E, 7Fx| £ (Inventory Costs, Value, and Metrics) 20
Session D: M 12&AH|(Inventory Control) 20
Module 7: & (Distribution ) 5
Session A: 78 (Planning Distribution) 20
Session B: 2& ¥ F&F&E| (Replenishment and Order Management) 30
Module 8: &, X| &7, 7| & (Quality, Continuous Improvement, and Technology ) 8
Session A: &2 (Quality)
Session B: A| £ 714 (Continuous Improvement)
Session C: 7| & (Technology)
Module-8:Final Exam and Course I‘Debrief 3

o e
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cscP 271/ XHFANI=

Certified Supply Chain Professional

« CSCPer

CSCP= SEAFSEE|(SCV) 20F2| HEA| H3tst= XA 2715 SFAIZ|7] Kok AfEA DFEE 7l 2 71 of
RHAQIS =2 12 2 M Supply Chaindil CHeH M =X{0| 10 MAF QI XA 2] 3 22 SHHAM J4E = A0S E
O TS0l 2t 2005 38 APICSOIA CSCP AHAQISH = LHSIN 2 =M H 2 2 Q17 —H= Supply Chain 21 #

2 XJAQIS T2 RMQILICH CSCP AARIS T2 M2 SZAERE 7Y E HA 2SS0 O|=27|7HK], ZEH 2
ot 29| JEX| Ab& (value chain)= SCHEFAIZ |2 {EA| 0|24 T SFASL] ZH HAIS| LAl Z2NAE SEstd &8
Moz Ae|et 4 =X BHELCH 20068 FH MMARMZ XHEEA-E AA|, SAXTH S S7FHFME SR 230,000 OF
HO| XA S £ 2= 00| FIUAMEI0AM 2008 2E £ X2 1S LU QIZA|E S A ZHS10] 2023 SAH =LK 2k 200 0{He
CSCP AHAF SA &assta &Lt

« oA Estyl

CSCPE= SZAtEHE| 2ol AMAQ HFE HHotl A= MEIIEE flst Z2OMozM 53| L300 siste 25

H 7HS AMetst n s 2Py LT

» Supply Chain0ll T8t 7| & XA & T7[Ztol| € 1 X} ot SCMEtE EHY A/

- SaXHSuppliers)2t 12 (Customer) 7t &A|, =8| F5, SEAE&E (SCME THT 7|2 B &, 27/ =00l &tst
0o = Y ofafstl AU B M U= XA S ASth = 2

- o 2| SE/HIHZEZ S Global Operations 5t UHU &% FHRX A Z S0 24 A

- SCM 20| 29| = AME S st AlM 2

s ERP A|AE] & AMEHE SCM U APS A|AH 115 ZAMEHE

- A2 E0I ERP 2 SCM A|AHIS| 22 £ & JIH 3} st k}

- &= CSCO(Chief Supply Chain Officer) & SR Z StAl = &

< 7[ci=1}

- ZHOI A, B, SN HLE Qe T|E B XA &5
* 2 T Z2MAF Ot 2t IZ2A 22| (CRV), SERRAIZE|(SRV) B9
- B|=ERR, R, WAk, EN S T S Pl YHE
-HIZ2EU S 88, 04 MHATIM S 91T 2] 2552 S 20| 2
- HHA 22 SEASHEIE RIX0|D RN Z 28517| 9|8 K4
- ZA LIFOIM RHAZE DF 2t H 2 NUE St
- 71 L 7] =& ERP, SCMS 03 Business application 28k i3t
- T 3 XA AXRZM WM AHE|0| S 7 U &% BT L2 A5 E

« Al

- SAE e I &R ARMEE S 35 HA M Jts

-NELES 1749 AE

- ZEE 102

< AEAIZE: 35AZHE T 1,42/ 122)

- N A CBT(Computer Based Test)

- G A multiple choice

CTHAE Y142 F 0| R Tts

x A&t SA| 2= ihime ST 0| X| (www.ihime.co.kr)E & ZStA| 7| HEZHL T

¢ AlgEe
+ CSCP Scaled score Range : 200~350

+ Pass : 300 ~ 350 )‘

+ Fail 1200 ~ 299
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cscP 271/ RHEIAMI=

Certified Supply Chain Professional

° —
¢ UIs=H
2 WFIUY 2 APICSOIM 22| 2Y5t= CSCP(Certified Supply Chain Professional) A4 215 M =0l ALEE = wat S 7Y
FUYOZ AES AZ5ts Z2QLICE 00| MMAMCZ B2 MA 22H 7|YS0] 0] Z2 S 3 SCMEE Q=S
S 2ot AU 2 IKES Sof 71 L PRI [BGSA, M AU S HIREH 2] 522, MAMA e, ik, Fof, 2R/E
=2 2ol 2HAE X2 0| et Supply Chainl 71 XA S &5 FX510] 7|92 22 ZF S0 thH|Sh= SCME
= 20l 7|01 StLIC 5t 1S 04 2 7HQIS] A0 Wt A RIS AlE S SAGHH =HZ 22 S0l &1 QU= CSCP At
& 5510 YA Z5| SCMEZ7HEM ZE 8Lt

[

mo Mo oln

(=) =LA
< I W 2k571= (8 Modules)
< WS CfAN PE| SESAZ ALY SCMEHEE X2 MY * M1: Supgly Chain Designs, Demand management, forecasting
22 A7} ROl * M2: Global Supply Chain Networks
- % AJZk 62 (09:00~18:00) * N3 Teral Dperations ana Tventory
+ 1 X APICS CSCP Leaming System(text b§>ol<+PPTXfE+on—llne) - M5: Manage Supply Chain Logistics
- nl= g Zbo| Ol EO|/AIo| S& AM/ALE EH I} + M6: Manage Customer and Supplier Relationships

. M; lE/Iarllage Sup (I%/Qhain Rri]skS \ Chal
— + M8: Evaluate and Optimize the Supply Chain
© MM s =280 -62(48A | 2h kY

Module / Session Hours | Total
Module 1: Supply Chain Designs, Demand management, and forecasting 7.0
Session A: S5 A& ATH (Introduction to Supply Chains) 2.0
Session B: 22| &M %! Ij&H (Demand Analysis and Patterns) 20
Session C: = 2&2|(Demand Management) 1.5
Session D: 0| £3t7| (Forecasting) 15
Module 2: Global Supply Chain Networks 5.0
Session A: S2AS AA & E[& 3} (Supply Chain Design and Optimization) 1.0
Session B: AEFAHE HZAY B JkAG (End -to-End Connectivity and Visibility) 20
Session C: 82AtE ™A EE Y 2 1M (Supply Chain Metrics and Reports) 20
Module 3: Sourcing Products and Services 8.0
Session A : =20 XS FE (Aligning Sourcing to Demand) 20
Session B : Z&& @8t 7IE| 12| &= (Category Strategy for Sourcing) 2.0
Session C: Hl& AH A& (Product Design Influence) 20
Session D: S=YA M3, Al 3 &&(Supplier Selection, Contracting, and Use) 20
Module 4: Intemal Operations and Inventory 10.0
Session A : @3 A 2l5t7| (Planning Operations) 2.0
Session B : M4k 4l M AEF EA| (Capacity and Production Activity Control) 20
Session C: M 1 (Inventory) 3.0
Session D: g2t 2 X| £ 714 (Performance and Continuous Improvement) 3.0
Module 5: Manage Supply Chain Logistics 8.0
Session A 2% ¥ |&(Logistics and Distribution) 2.0
Session B : &AM H[ALL 2F MEH (Distribution Services and Transportation Choices) 20
Session C: =M 7Y 12 Ate(Trade Considerations) 20
Session D: 927 (Reverse Flow) 20
Module 6: Manage Customer and Supplier Relationships 20
Session A : 227 (Customer Relationships) 1.0
Session B : 3= Y2t 2 A& (Supplier and Supply Chain Relationships) 10
Module 7: Manage Supply Chain Risk 40
Session A : & 22| 2FAHE " (Risk Management and Supply Chain Risks) 20
Session B : ¥ & &A1} i S (Risk Analysis and Response) 2.0
Module 8: Evaluate and Optimize the Supply Chain 4.0
Session A: 35AE Ml M & £[&3HOptimizing Supply Chain Strategy and Tactics) 20
Session B: X|£7Hs4 (Sustainability) ]8

L Session C: 7|& E# E (Technology Trend) : y
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cSCP 271/ APICS CPIMZ} CSCP 2+

Certified Supply Chain Professional

Business Focus
+ Finance
* Marketing/Sales

+ Administration AN
. . G
» Engineering \\J A

Execution Focus

* Production
* Inventory
+ Manufacturing

* Basics of Supply Chain

« Strategic Management of Resources
+ Master Planning of Resources

+ Detailed Scheduling and Planning

« Execution and Control of Operations
<> <>

Their Suppliers  Your Suppliers Your Enterprise Your Customers  Their Customers

¢ 71us =28 AA| F 312HAL

+ Abbott * IDEXX + Grainger

+ Addax Petroleum * lintel « HP

» Emerson Process/Fisher Controls * ILG Electronics (America) - IBM

+ General Electric * IMercedes + Oracle

+ General Motors/Saturn * IMerck + Wipro Technologies
+ GlaxoSmithKline * IPfizer « Wyeth @] Tt

W 11ZHA} Feed backs

“The APICS body of knowledge helped empower our employees to make strategic decisions that support the company's
overall success, increasing on—time delivery by nearly 50 percent.”

Global Business Process Manager, Dow Corning
“APICS has had a significant influence on my life, and | credit my professional and personal success in large part to APICS

membership and participation in the APICS community.”

Director of Material Plannlng Stanadyne Corporation

.1

"'TFGTTF?T 8.1”
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Certified in Logistics, Transportation and Distribution

<« CLTD 2R

CLTD(Certified in Logistics, Transportation and Distribution)
A R EO1 AST&L (American Society of Transportation and Logistics)

oAaD=
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EIC'I =289 7|t

o [0 D B B 1
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(35AZHER 142/1E2Y)
CBT (Computer Based Test)
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© A3
+ CLTD Scaled score Range : 200~350

+ Pass : 300 ~ 350
« Fail : 200 ~ 299

2220t 2K XHZ0l

w&tH2H (Trade—off)
HE MZtd 58 17 MH|A 70| 7|04

(Reverse logistics) Z2A|
OF A S QKA (CLTD) AX|AFZA 7HOIAOI HE| =57 L

42 A1 0|2 Jts
ANZEE= |h|me ZH|0|X] (www.ihime.co.kn S

= a3ax

A
= a5 El&Z2M

== T

te2ie| 20kl & (End—to—End solution) & M| &5}

2 QI wet 7| &0
CTL(Certified in Transportation and Logistics) S APICS7| ZHCH &M A7 MEA M2
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Certified in Logistics, Transportation and Distribution

¢ DSEE

0] SIS APICSHIAM 22| 2H35H= CLTD (Certified in Log|st|cs Transportation and Dlstnbutlon) A0S M= AFSEl= 1
NS 7| DS O R ER610] AfRset= TR I0|H EH| 22 200 E51E LIRS HI2A 2L f. STAIS0IAM ZF
FE AZ I2E FEHA HENAFTE= 7S 28, B, 7(P(HTI:L, I A9EF, %HI%%, Motz S2 AT A s
2SI=g OIEII HMAMCZ B2 ME 228 7|9 S0] 0| EEREE E5 7| 22 M2 0122 Okl QYALICH IR 0|4 &
JHO1o| Hol| e XHQIS AR S SAISI ZHACZ S01 81 Q= CLTD A& 2 253510 HA S| IHEZ R/
O MEIIEM ZS T LY.

=20oH-

(=)
¢ UL ¢ k5115 (8 Modules)
- WK LYE: Certifiedin Logistics, Transportation and Distribution * Module 1: Logistics and Supply Chain Overview
c DSLAL 22 2OFEAIR QY U AR MOIX 24 Hat Xppyx/Z2, - Module 2: Capacity Planning and Demand Management
iﬂ AP YD B TR LM + Module 3: Order Managemen
- DS AZH6Y (09:00~ 18:00) - UYETH Y + Module 4: Inventory and Warehouse Management
« WAH: APICS CLTD Leaming System (text book+PPTALZ +on—line) * Module 5: Transportation -
. WS 70|l Eo|/Alo| SEf * Module 6: Global Logistics Considerations

+ Module 7: Logistics Network Design
+ Module 8: Reverse Logistics and Sustainability

¢ dM s =274 -62(48A12H Ak

Module/Session Hours Total
Module 1: Logistics and Supply Chain Overview 8.0
Session A : E%OI VS (Log|stlcs Fundamentals) 3.0
Session B : 32 AS LAl 27 T 2F (Logistics Strategy within the Supply Chain) 40
Session C : E' %%(Lean Logistics) 1.0
Module 2: Capacity Planning and Demand Management 5.0
Session A : 22 S22 §ZAIZ (Aligning Supply and Demand) 1.0
Session B : 25 S A& 2 2 ¥ 2t (Translating Demand into Capacity Planning) 10
Session C : 4=222] (Demand Management) 20
Session D : X{1o] Z& 2 0l (Sourcing and Procurement of Inventory) 1.0
Module 3: Order Management 30
Session A : 1ZH 27| 22| (Customer Relationship Management) 1.0
Session B : &F&2t2| (Order Management) 1.0
Session C : Z4MH|A 22| (Customer Service Management) 1.0
Module 4 :Inventory and Warehouse Management 80
Session A : EF0M M I2E| (Inventory Management in Logistics) 30
Session B : UM H1 22| (Warehousing Strategy and Management ) 30
Session C : Z&1} X} % 2 (Packaging and Materials Handling) 20
Module 5:Transportation 8.0
Session A : 252| 7| E (Transportation Fundamentals) 15
Session B : &2 +& (Modes of Transportation) 4.0
Session C : 2522 (Transportahon Management) 2.5
Module 6: Global Logistics Considerations 80
Session A : otFTF &2} A|AB! (Infrastructure and Systems) 15
Session B : A (Regulations) 15
Session C : Ml Zt& 21t 2M (Custorrjs Clearing and Documentation) 15
Session D : M 72t L= x| = MEHALE (Finance and Payment Options) 15
Session E : 2 2 M2 23 A& (Currency and Tax Considerations) 20
Module 7: Logistics Network Design 40
Session A : AldA =3t 2/ HA (Facilities Planning and Network Design) 20
Session B : & 22| (Risk Management) 20
Module8: Reverse Logistics and Sustainability 4.0
Session A : o—‘!%%(Reveree Logistics) 20
Session B : X|£7tsd (Sustainability) 20

(AQ thime

Consulting




SEAMEEE|(SCM)7|= BHY

¢ USSH

Qlah Z=H| =01 7| YR =S

ERP =2 SCM ZZMEE ZIHst 1A} ot= 7|YHOo[Lt 7| 75E ERP, SCM &8 1x3t 5| zH| S0 2 &2
M2 Z 5tz 7|2 WK 22 SCMO| Ciet 80 SY, ZZM|A Ofc S 2JAILASS HES| 5111 2 Xf 22 22 LHO{|AM O{Z Al SCM
2 13t ANZ £ J=KE BFHELICH SCMOl| CHet Ofsi 7t &5 YRS 447t H2 Y2 = SCMoj tigt 2N 3 51t
£t A "uch
-

< FHOA Eet w21}
o Y2 SCM Y& 2= J[¢Y LH 2= XNASE LR otz WSYLICE S5 M X & PHOfL 2t 2t 4SS W Qe
g, 1S FMEE0A 2Ect s U

- Sales + Production Planning

+ Marketing + Material

* Demand Planning * Inventory

+ CSR(Customer Service Representatives) + Purchasing

+ Logistics

%
3
X
S B

- WS LHE: APICS CPIM U SIE S &F U5t RIH O Z SCMU| Y Edt= AR SO|A 22| FE 12k,
SZ&e|, o], 25 S SCMe| el 7R E B SCM & & nf- QL Ct.
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UXt MM e Skt Hours Total
Session 1 : 7|9 4Y 1} SCM 2.5 8.0
Day 1 Session 2: SCM A4 2.5
Session 3: &2 &2 (Demand Management) 30
Session 4: U™ A = (Master Planning) — Master Schedule 2.5 8.0
Day 2 Session 5: A4 Q&A= (MRP) 30
Session 6: M52 A2 (Capacity Requirement Planning) 25
Day 3 Session 7;: &% (Aggregate) X 1 2t2] 4.0 8.0
ay Session 8 : &= (Item) X L2t2] 40
Session 9: 0§t 2 F (Physical Distribution) 30 80
Day 4 Session 10: Lean/JIT2t E& AIAH 25
Session 11 : M| 20| E(Theory of Constraints) 55
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Session 1: 7|YZ G0N %27t A g okt Tix| 7t Q=712 20 | 80
Session 2: +R0|% 7|2 0|EX 0|5 20

PVl | Session 3: +201% Bay B2l BY EKD 47 20
Session 4: MHE 0= 20
Session 5: +RU2| PP ZZN A DA 30 | 80
Session 6: T2 £FM 75 Z2MA 1 BA - 244N Ho[H & % Cleansing 10

Day2 | gession 7: 4822 428 15 Z2HA 2 B - EAH 053 (Base line) 44 1.0
Session 8: +#E| £FM 75 Z2MA 3 EHA - SAA 0| FX| (Base line) LSt 1.0
Session 8: +R#UZ £FM 75 ZEZNA 4T - HYS S5 2T oA ¥Y 1.0
Session 8: 422 £2M 1Z T2 A SEH - EOME E5H 02 2A] 1.0
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Session 1 : Mo K1 1o 7|5 & 8.0
Session 2 : ZEM 1222 37HK =& 1H
Session 3 : A4 1H| 2| 57HX| /7Y Z2H
Session 4 : CHAICH &R H&FQ RpAH 23, K= 7k 2HAHE
Session 5 : S 110 CHet 2 7 A #o| £A HE
Session 6 : {13 M N S5UF FT ALt
Session 7 : F=4(Order Quantities)
Session 8 : SE+2FE AlA" (Independent Demand Ordering Systems)
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The Fresh Connection

& TFCA[=2|0[M AHIo|ER
TFC(The Fresh Connection) Al 220|842 A QS Salf Hf R = A7 |F=ZE SCM(Suppy Chain Management) M & ET2AM WS
ME2 SCMEE FA (70K, 44, EHIK, SCM)2| MAXEILE|O] ZHYRIALE 2G5 glLCh 24 BT FeE 2 15 0] £[0] 2AHE Y
£ of0] 2B X (RON0| 71 =2 0| S2lotA ELICH SIALIOIM Lo{Lt= 042{7HX] Trade off ZHAIE AHEE 4~ A2H
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- TS 2121 (VP Sales): 1741} Ak &AL 9l Of & SCH 24
+ SCM Efet 221 (VP SCM): ML 4= & (Inventory Level) 22
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Day 1 Session 1 : 7|¥YE ¥} SCM 20 8.0
Session 2: B T4 4! 22[AlE|0|M 20
Session 3: 1 2t2E Al 2z A1t gty & 33 20
Session 4: 2 2t2E Al X, Aup gty 3 A3 20
Session 5: 32tRE Al & ZAnjdtg U FH
Day 2 Session 6: 4 EFRE Al X8 Ay gty 3 3F
Session 7: B Z2|MEO|M O X5 Ao EH
Session 8: H&H0I SROPTES st £E2 &2 HE7|
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The Fresh Connection

© HIIN BEEY

Che XAl 250 OfL|2t £ S&OP XAIS J|UA| X 8ot S22 by
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. AT AYS Sof TIALO| AT} I Tfabch 5| AR £000f o{EA| 7|04}
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Exlﬁ I:I;L
7409 S}A CLal Xl N Ej =2 X A SA NAE
Swse oy me | 2% 8200 92K U SH2 2l SaA M2 HRLA 220 K2
| S at=X|of Chal Ao A
arsi S 9ot Mar Tool SafA HeFR ol Meo| w2tk ROIZ O{BA| HIT = XIS 8t
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StLFel FA L} 22| Ko ZHQI0| OFL|

W TFC7 1Y =220 AA| R IZHAL(7|H)
+ Coca—Cola + Bosch + DHL + Oracle
+ Akzo Nobel + DHL + Nutricia + GKN
* Bayer + Canon * BASF * Tyco
* Apple < UTl * Philips + KLM
+ GSK + Capgemini + DSM * Unilever......

N TFCCHstu g =="]%H

MAIFER

S ZHA}(CHEL)

* Queensland University of Thecnology
« University of Southern California

+ University of Huddersfield

+ University of Ghent

* Rotterdam School of Management

+ University of Western Sydney

+ McGill University

+ University of WASHINGTON

* University of groningen

+ Copenhagen Business School

+ Erasmus University

* University of Amsterdam

+ Bradley University

+ Georgia Institute of Technology
+ Michigan State University......

W 11ZHA} Feed backs

“The Fresh Connection is a serious game that has added value to the GKN development program: a way to motivate teams in
delivering performance using supply chain best practice out of their daily environment

Cyril Fougerouse, Global Supply—Chain, Program Manager at GKN

“Every salesperson wants to be the best at selling, but if he does so to the detriment of the rest of the company there is no
long—term future. This becomes crystal clear by playing The Fresh Connection.”
Niels Meijer, International Sales Manager NW—Europe at Lamb

in real—world supply chain situations."
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O|HIY : brian.shim@ihime.co.kr
ZH|O|X| : www.ihime.co.kr
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